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The next big idea?
Enterprising spirit pervades JMU
BY KAREN DOSS BOWMAN AND ERIC GORTON ('86, '09M)
ILLUSTRATION BY CURTIS PARKER

II

he Center for Entrepreneurship is here for all students,
faculty and staff regardless of their major or discipline,"
says executive director Patrick T. McQuown, who

joined the center in January 2017. "We want the entrepreneurial
spirit to be part of the ecosystem here at JMU."

46
Published
by JMU Scholarly Commons, 2018

1

•

Madison Magazine, Vol. 41 [2018], No. 1, Art. 19

•• '
1
( .,_ I

r)?

https://commons.lib.jmu.edu/madisonmagazine/vol41/iss1/19

2

et al.: The next big idea?

THE NEXT

Already, students from across the university are gaining valuable firsthand
experience in startup development, pitching to acquire investors and collaboration
as they explore the world of successful
business ventures to create viable enterprises. Additional involvement from all
colleges at JMU is anticipated as the center
develops more interdisciplinary programs
and collaboration.
Indeed, energy and participation from
all of the university is critical to JMU's style
of entrepreneurship.
"Entrepreneurship requires such a
diverse sk ill set," McQuown says. "You
have to have a bit of math with the financing, business with the marketing. You have

BIG IDEA?

'I've seen more
student ventures
popping up, and ,
the culture of
entrepreneurship
at JMU seems to
be growing.'

'

- CONNOR FEROCE ('1 7)
to have some leadership skills, which can
be taught in the performing arts as you
learn how to carry yourself. You have to

have great storytelling skills,
which include not just your
abi lity to speak to something, bur
also to write to something.
"We have this very diverse student
population that comes from all different majors working together and helping
each other out," he says. "I think the result
is that we have stronger ventures than some
of the other universities whose students are
predominantly just business majors or have
no business-school link."
JMU's approach to entrepreneurship is a
proven winner.
Connor Feroce ('17) placed first in the
University of Virginia's College Cup venture competition, which was held at U.Va.'s

I·
I
Chris Ashley of Hydra discusses the need for the
team's microfactory. Presenting in July as part of
an eight-week accelerator designed to give budding
student-created startups a boost In traction, Ashley
explained that the factory would embark on large·
scale 3-D printing projects and offer pick-and-place
and computer numerical control functions.
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Galam Center for E ntrepreneurship in
April. Feroce, who co-founded BeatG ig,
a tech no logy platform chat provides musicians access to a global marketplace of
buyers, with T imothy Mulligan ('16) and
Andrew Balicsky, credits JMU's Center for
Entrepreneurship with preparing him for
the College C up competition.
"The Center for Entrepreneurship definitely is m oving in a positive direction,"
Feroce says. ''I've seen more student ventures poppi ng up, and the culture of entrepreneurship at JMU seems to be growing."
Duri ng summer 2017, the center sponsored an eight-week accelerator to give
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For more about the JMU Center for
Entrepreneurship's unique interdisciplinary approach, go to j.mu/cfe.

1think having
experience as an
entrepreneur really
sets you apart from
any other candidate
when you're in a job
application.'
1

- PATRIC K T. Mc QUOWN
budding student-created startups necessary traction, which McQuown describes
as "people paying you for your goods and
services or, in the case of an application,
getting users." Of the nine ventures chosen

https://commons.lib.jmu.edu/madisonmagazine/vol41/iss1/19

(L-R): Patrick Haggerty, Chris Kat- ali
nas and Cait i Wardlaw pit ch The Edge,
a company focusing on v irtual-reality
gaming, at BizBlitz 2016, which was
sponsor ed by th e Shenandoah Valley
Innovation Coalition t o enco urage and
support entrepreneurship.

to receive mentorship from McQuown and
other serial entrepreneurs, six have traction-five with revenue and one with users.
"I chink having experience as an entrepreneur really sets you apart from any
ocher candidate when you're in a job application for a big corporation," McQuown
says. "The distinction between having to
go out there and figure out the process for
yourself and how to get people to buy your
product and understand what your product or service is will benefit you for the rest
of your life."
Q
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